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The Knot, TheKnot.com and WeddingChannel.com are part of XO Group Inc.

> contact us! Call your account representative or email nationalsales@theknot.com.

Every year, 2.1 million marriages take place across the US. Billions are spent on fashion, jewelry, travel, gifts, 
health and beauty as brides prepare to put their best foot forward in front of family and friends on their big day.

Reach 8 out of 10 millennial brides on The Knot Wedding Network 
     —more affluent, more social, more loyal.

say “I do” to a $70B industry
with the #1 wedding network. 
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$35+B
on the 

wedding day

$10+B
on registry  

& gifts

$6+B
on  

honeymoons

$4+B
on attire

$0.8+B
on stationery

$0.3+B
on beauty

$11+B
on jewelry

billions spent...
top wedding spend categories

...all year long
monthly distribution of weddings

Sources: National Center for Health Statistics, 2009 Marriage Licenses; The Knot Market Intelligence, 2011
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the #1 multiplatform brand 
dedicated to all things wedding 
 
The Knot Wedding Network, consisting of The Knot and 
WeddingChannel, is dedicated to delivering fresh ideas, 
personalized tools and savvy advice to our 1.7 million 
annual members—nearly 8 in 10 US brides—as they plan 
one of the most important events in their lives.

Brides trust us and turn to us for help with key purchase 
decisions that are on display for all of their family and 
friends to see. Advertisers can trust we bring the 
consummate opportunity to connect, inspire and sell. 

mission
statement
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top
wedding 

apps

weddings.com

#1 
in local

weddings

national  magazines

local

#1
wedding 

magazines

premium content on all platforms

wedding network
the  #1 

best
wedding 

books
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weddingchannel.com

#1 & #2 
wedding 
websites
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Source: The Knot Market Intelligence: 2010 Real Weddings Study
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Comprised of TheKnot.com, the number one 
wedding site and WeddingChannel.com the 
number two wedding site, The Knot Wedding 
Network delivers women who are GEMS—Girls 
Engaged in Massive Spending. They are in the 
most acquisitive stages of their lives, and are 
forging brand loyalties that will last a lifetime.

The Knot 
Wedding Network

TheKnot.com WeddingChannel.com

Age 18–34 87% 88% 83%

College-Educated (4 year+) 73% 74% 70%

Employed Full-Time 74% 74% 75%

Median HHI $62,909 $63,356 $67,976

online
audience

our bride is

more affluent 
users than any 

other bridal  
media
ComScore 2011

passionately engaged

online media
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an aviation theme in cool blue seemed to make 

sense for the wedding of Ashley Reid (29 and a 

teacher and counselor) and Patrick Carter (29 and an 

air traffic controller and pilot), who had been set up 

by mutual friends more than five years earlier. Aqua is 

Ashley’s favorite color, and Patrick has been flying since 

he was 15 years old. Instead of the typical sunny, beach 

destination wedding, they opted for a snowy mountain 

locale and embraced a winter feel. —Lisa Freedman

aqua + white
ashley + patrick

January 13  I  Jackson Hole, WY  

ingredients 

Site Bentwood Inn Bed & 

Breakfast, Jackson Hole 

Photography Carrie Patterson 

Photography, Jackson Hole Gown 

Mori Lee Bride’s shoes Uggs 

Formalwear Banana Republic 

Flowers Candice Wood Floral 

Designs, Olive Branch, MS  

Cake Monica Seip, Jackson  

Cake Company, Jackson Hole 

Catering Bentwood Inn Bed & 

Breakfast, Jackson Hole

2
K

the cake An edible airplane peaked its nose out through a cake shaped like a cloud. the bouquet Ashley 

carried a wintery mix of roses, peonies, gray berries and baby pinecones. the centerpieces Model  

airplanes were painted in the couple’s wedding colors and placed on tables among candles and rose petals. 

the shoes As soon as the couple decided on a snowy city for their wedding, Ashley picked out a pair of 

aqua-colored Uggs to wear under her gown. the reception décor A table displayed luggage tags, each 

with one letter, spelling out “thank-you.” Next to the letter, the couple wrote the corresponding aviation 

phonetic alphabet word in glittery letters. the drinks Even the champagne was blue thanks to splashes of 

Curaçao. the boutonniere Patrick wore a tiny arrangement of twigs, pinecones and gray berries.

real
weddings

REAL WEDDINGS

style

the designer detail

flowers
on your dressThe 3-D fabric flowers on  this Jasmine Couture ball gown give it a glamorous vibe. 

on your cakeThere’s more than one way to put flowers on a cake. Kate Sullivan for Lovin Sullivan Cakes gave them the star  treatment on the middle tier, while Cheryl Kleinman  for Cheryl Kleinman Cakes  scattered them all over. >>

couturecakes Your wedding dress is  a great place to look for  inspiration. That’s why  we asked our cake baker  friends to use three of  our favorite new dresses  as their guide.

BY AnJA WiniKKA   PhoTogrAPhY BY KATe MAThiSProP STYLing BY KArin oLSen
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8
great
gowns

For us, it was love at First 
sight. now it’s your turn.  
take a peek—we bet you’ll 
agree, there’s something 
truly special about these 
one-oF-a-kind dresses. 

2. 
the 
sexy 
sheath
Here’s a fabric you don’t 
normally see in wedding 
gowns—hammered silk  
satin. So chic.
Silk satin and chiffon gown by 
Anne Bowen, $2,900; white 
quartz earrings by Leslie Greene, 
$1,190; three-strand crystal 
bracelet, $330, and crystal bangle, 
$485, both by Penny Larsen 
Jewelry; platinum and diamond 
ring by Sasha Primak, $68,070.  >> 

1.
the 
graphic 
a-line  
It’s the raw edges on these  
3-D, hand-embroidered  
blooms give them a fresh, 
almost-edgy vibe. 
Satin and taffeta gown by  
Anna Maier/Ulla-Maija 
Couture, $5,200; hair comb 
by Bride’s Head Revisited, 
$150; drop earrings by  
Ashley Morgan, $TKT. 

photography by brian doben

weddings magazine

overview

print media

in every issue
wedding style
Hot color  trends and inspiration from real weddings, plus 
innovative ideas for bouquets, cakes, invitations, wedding 
favors and much more 

fashion & beauty
Gorgeous gowns, graceful hairstyles, expert makeup advice,  
spa-worthy beauty tips and fabulous accessories—making the 
bride her beautiful best 

registry
Stylish trends, practical picks for the home and must-haves for 
entertaining, plus advice from real brides on what to add to 
that wish list 

honeymoons 
The hottest spots, the most romantic destinations, the coolest 
itineraries and the smartest advice—wherever she roams

regular features
Ask Carley: answers to etiquette questions every bride should ask;  
Notebook: up-to-the-minute style ideas

HONEYMOONS
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kauai, hawaii
WHY WE LOVE IT Known as “The Garden 
Isle,” this lush island with forests and cliffs 
surrounded by bright blue waters is packed 
with adventures like hiking and kayaking. 
WHERE TO STAY Wake up to the sound of 
palm trees ruffling in the ocean breeze from 
your room at the Grand Hyatt Kauai Resort & 
Spa, where five acres of swimming lagoons, 
two freshwater pools and beach access will 
have you putting on your bathing suits the 
moment you arrive (rooms from around 
$350), Kauai.Hyatt.com.
WHAT TO DO Bring your hiking boots so 
you can spend a day or two walking around 

Koke’e State Park on the inner part of the 
island—12 basic cabins are available for over-
night rentals, Kokee.org. Then head to the 
eastern part of the island (also known as the 
Coconut Coast thanks to its—you guessed 
it—coconut groves) and spend a morning 
boating around the Wailua River before 
eating lunch at Mermaids Cafe in Kapaa. 
Do yourselves a favor and order the seared 
ahi wrap and fresh-squeezed lemonade (a 
specialty), (808-821-2026).
gOOD TO knOW Rent a car when you land at 
Lihue Airport. Otherwise, you’ll have to rely 
on taxis (expensive) or public transport (a 
serious time suck) during your trip.

islamorada, florida
WHY WE LOVE IT You get the feel of the 
Caribbean without leaving the States—
including pale blue water that teeters at 70° 
in cooler months and around 80° in summer.
WHERE TO STAY Sip the chilled champagne 
waiting for you at check-in, and then relax in 
a private beach bungalow at Cheeca Lodge & 
Spa, where you can watch the sun rise from 
your own oceanview balcony (rooms from 
$249), Cheeca.com. 
WHAT TO DO Exchange flirty glances while 
getting a couples’ massage in an oceanfront 
tiki hut at Cheeca’s spa. Then put those 
muscles to work on the resort’s nine-hole  

golf course designed by golf pro Jack Nicklaus 
(or get competitive at night on one of six 
lighted tennis courts). End the evening with 
a romantic dinner at one of Morada Bay 
Beach Café’s oceanside tables—and be sure 
to try the locally caught Wahoo with Cous 
Cous, MoradaBay-Restaurant.com.
MUST-knOW TIP Crowds are at their peak 
from mid-December to early April, so make 
hotel and restaurant reservations at least a 
month beforehand if you’re traveling then.

st. martin
WHY WE LOVE IT This Caribbean island has 
it all—upscale restaurants, great shopping, 
casinos, beachfront grills and a “Don’t worry, 
be happy” attitude. The white-sand beaches 
and cerulean waters don’t hurt either.
WHERE TO STAY House rentals are popular 
on St. Martin, but if you’re looking to be 
pampered, check into La Samanna. The five-
star resort is on the French side of the island, 
and sits on 55 acres of beachfront property 
(rooms from $295), LaSamanna.com. 
WHAT TO DO Rent jet skis from the hotel and 
cruise along the coast, then mellow out with 
a 55-minute “hands” massage at La Samanna 
Spa, where two therapists simultaneously 
work out any kinks. If you can manage to 
leave the resort, drive to Marigot and shop 
at the outdoor market (pick up a bottle of 
Guavaberry, a locally made liqueur) and then 
have lunch at La Belle Epoque, a dockside 
restaurant at Marina Royale, Belle-Epoque-
SXM.com. For fancier fare, reserve a table at 
La Samanna’s restaurant, where ingredients 
are flown in daily from France.
gOOD TO knOW Many shops display prices 
in both US dollars and the local currency—
that means you won’t have to stress over 
converting in your head. Another plus: The 
whole island is duty-free! And don’t bother 
with local currency—the dollar is accepted 
just about everywhere.

punta de mita, mexico
WHY WE LOVE IT Not only is this romantic 
beach locale an absolute bargain, but the 
mountain backdrop against crystal-blue 
water will make you feel like you hopped 
right into a scenic postcard.

WHERE TO STAY Reserve a suite at Hotel des 
Artistes, a five-star boutique hotel along a 
stretch of white sand known as El Anclote. 
Rooms come equipped with kitchens, and 
a chef will make you a private meal in your 
room if you feel like staying in (rooms from 
$225), HotelDesArtistesDelMar.com. 
WHAT TO DO Punta Mita is known for its 
surfing—and the hotel will set you up with 
lessons and boards. Whale watching, fishing 
charters and golf are also just a concierge 
call away. Another idea: Spend an afternoon 
horseback riding through nearby forests with 
the outdoor tour company Rancho el Charro, 
RanchoElCharro.com. For dinner, simply 
walk down the street to “restaurant row,” 
where Mexican, European and Japanese 
dinner spots serve their own styles of freshly 
caught seafood (although Hotel des Artistes 
is also home to world-famous chef Thierry 
Blouet’s restaurant, so you might be totally 
fine with eating at the resort!).  
gOOD TO knOW For a night out, pick a 
designated driver (or pay about $40 round-
trip for a cab) and ride 45 minutes to Puerto 
Vallarta, where clubs stay open until 7 a.m.

algarve, portugal
WHY WE LOVE IT This bustling beach town 
with royal blue waters and towering cliffs is 
loaded with European flair—not to mention 
some serious old-world romance.
WHERE TO STAY You’ll feel right at home—a 
glamorous, we-just-won-the-lottery home—at 
Vila Vita Parc, a five-star resort overlooking 
the Atlantic with gorgeous gardens, stone 
fountains and Moorish-architecture (rooms 
from $277), VilaVitaParc.com. 
WHAT TO DO Take Vila Vita’s yacht to 
Arte Nautica, an oceanfront restaurant on 
Armação de Pêra beach. Ask for a table 
out on the terrace, and be sure to try the 
Mozambique tiger prawns. Or spend a day 
strolling around the Herdade dos Grous 
(Country Estate of the Cranes)—1,465 acres 
of orange groves, olive trees and vineyards 
that will take your breath away (and make 
for some great honeymoon photos for the 
scrapbook), HerdadeDosGrous.com.
gOOD TO knOW Leave some room in your 
suitcases for Portuguese crafts like hand-
painted tiles and pottery. You’re also likely to 
get a deal on lace, leather and silver items. >> 

choose your 
           own adventure

blue If you’re looking to totally relax, nothing is quite as soothing as a 
tranquil ocean—or the sound of tiny waves rippling to shore.

simpson bay  
beach, st. martin

The first step in planning the trip of your dreams? Choosing the right honeymoon “color”—ocean blue, desert gold, snowy white or lush green. Then find the best spot for your shade with our insider’s guide.
by CaITlIN mOSCaTEllO

honeymoons
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makeup 
trends
no matter what your complexion is, 

you can wear these hot new hues.    

by HeatHer Levine

PHOtOGraPHy by antOnis acHiLLeOs

styLinG by tiziana aGneLLO

click>> check out our wedding day 

beauty blog at TheKnot.com/makeup

berry lips
These rich, juicy lip colors 

are all the rage on the ready-

to-wear runways, and guess 

what—they’ll work for your 

wedding day too. 

1 Fair Neutral berry tones 

will enhance your skin’s light 

coloring, so pucker up with 

a nude pink. Revlon Super 

Lustrous Lipstick in Wink for 

Pink, $8, Drugstore.com

2 MediuM Pale colors will 

wash out your complexion; 

choose a soft plum shade 

to give your lips a lift. U by 

Ungaro Lipstick in Glam, 

$10, Avon.com for info

3 dark Rich burgundies 

look best on darker skin, 

and glossier varieties mean 

instant glamour. Lancôme 

L’Absolu Rouge in Berry Noir, 

$29, Lancome-USA.com 

terra-cotta 
shadows 
The new neutral—this 

brown shadow has a hint 

of red that adds depth to 

brown eyes and brightens  

up blue or green ones. 

1 Fair Pastel shades will 

complement your porcelain 

skin. You can’t go wrong 

with a muted version of 

this hot hue. Laura Mercier 

Sateen Eye Colour in Guava, 

$22, LauraMercier.com

2 MediuM A caramel hue 

creates a dramatic look 

on olive skin tones. Make 

Up For Ever Eye Shadow 

in Diamond Brown, $20, 

Sephora.com

3 dark Deep brown hues 

that boast a bit more red 

won’t disappear on your 

dark skin. Stila Eye Shadow 

Matte in Illimani, $18, 

StilaCosmetics.com

pink cheeks
There’s something about 

that slight rosy glow that 

makes your whole face look 

prettier, yet still natural.  

The secret: the right blush. 

1 Fair To avoid harsh 

color, a light, almost sheer 

wash is ideal for lighter 

skin tones. Mally Beauty 

Blush in Springtime, $18, 

MallyBeauty.com

2 MediuM Try peachy pinks 

to give your skin warmth, 

and pick a hue with a touch 

of sparkle. LORAC Baked 

Matte Satin Blush in Velvet 

Rope, $24, Sephora.com

3 dark A deeper shade 

with just a hint of pink 

will enhance the apples 

of your cheeks. Smashbox 

Blush in Heartbreak, $24, 

Smashbox.com

1

2

3

1

2

3

1

2

3

makeup 
primer

 To achıeve an allover wash 

of color that still feels balanced 

and natural, your lipstick 

color should always be

 a shade lighter than your 

eye shadow hue.  

FASHION & BEAUTY

The Knot weddings magazine
published 4x a year
330,000 distribution
95% newsstand sales

Note: Average Circulation 130,000 (Audit Bureau of Circulation, 2010) 

who's reading*

Average Age 28

College-Educated (4 year+) 75%

Employed Full-Time 74%

Median HHI $64,976

*The Knot Wedding Network members who read The Knot magazine
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print media

Ad close: 11/14/2011 • Materials close: 11/21/2011 • On sale: 1/23/2012

Ad close: 5/14/2012 • Materials close: 5/21/2012 • On sale: 7/23/2012 Ad close: 8/13/2012 • Materials close: 8/20/2012 • On sale: 10/22/2012

Ad close: 2/13/2012 • Materials close: 2/20/2012 • On sale: 4/23/2012

summer 2012

winter 2012
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pillow talk 
Give bands something soft to rest on—in your signature hue. Colored silk ring pillow, $28, TheKnotShop.com

smart tip 
Sure, cotton candy pink is aisle-worthy, but for girls’ night, try a sassier hue. bachelorette bash polish, $8, Essie.com

rose-tinted
team up your favorite buds like sweet peas, ranunuculus, calla lilies, lisianthus and roses. ChestnutsNYC.com

low-rider 
bright kitten heels are a chic (and comfy) choice for you or your maids. Shoes by Corso Como, $160, Piperlime.com

in the pink
our go-to girly shade gets a modern, grown-up twist.

hot ticket 
Play up a mod pattern on a casual invite with a punchy fabric border. MelangerieNYC.com

pair hot pink with:

navy chocolate lime

notebook color report

fair ladies
offset a demure high neckline with a vibrant magenta hue. dress by aria bridesmaids, $195

*  8 hot 
haırstyles

850
wedding  
  gowns

+

from the website you love most:

theknot.com

Spring 2010   Display Until xxxxx, xxxx

USA  $9.99               CANADA  $14.99

the fashion issue
the  ultimate  lookbook  for

brides

spring 2010

  
the new
wedding  

colors
p. 00

thanks for  

making us #1

*best dresses under $2000                    

* details you’ve never seen    

plus   the prettiest  
bridesmaid dresses
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the latest from 

     
 bridal fashio

N w
eek

5

6

7

LO RES

4 fresh bridesmaid trends
What’s hot now? Color! Take your pick—  these stylish shades are all aisle-worthy. By heather Levine

Bold Green We’re loving everything from subtle sage hues to  rich, eye-catching lime.

1 CIARLAbride, $350  2 Vera Wang, $190  3 Bari Jay, $170  
4 Sophia Tolli, $132  5 Jim Hjelm, $220  6 Purely Alfred Angelo, $223

1

2

4

3

6

5

hot pink these vivid magenta  shades look good on just about every skin tone.

1 Me Too! Bridesmaids, $170  2 57 Grand, $200  3 Jim Hjelm, $190  4 Watters Maids, $270  5 Jenny Yoo Collection, $340  6 Alvina Valenta, $220  7 Lazaro, $260 

spring 2012
the fashion issue

highlights:
• Biggest fashion blowout of the 

year—hottest trends, most 
beautiful dresses, special 
bridesmaids section, new 
accessories and more!

• 100+ ways to personalize your 
wedding—with style!

• Hottest honeymoon destinations

Distribution: 330,000

the inspiration issue 

highlights:
• 25 new ways to wow your guests
• Hundreds of amazing real 

wedding photos
• Dream dresses and veils
• 30+ wedding-worthy hairstyles

Distribution: 330,000

fall 2012
the color issue

highlights:
• Teal, raspberry, gold, cobalt—

the prettiest wedding colors 
and how to use them

• The best colors for bridesmaids
• The ultimate by-color  

flower guide

Distribution: 330,000

the ideas issue 

highlights:
• 1,000's of ideas, from the 

ceremony to the honeymoon
• How to pull off a perfect wedding 

(we didn't miss a detail!)
• Dresses, rings, veils and shoes

Distribution: 330,000

2
K

REAL
WEDDINGS

1. The menu cards and Table numbers Heather’s stepfather carved slits into little logs and 
then used them to hold the table and menu cards. 
2. The Favors Guests took home jars of maple syrup from Heather’s stepfather’s sugar shack in Connecticut. To make the takeaway display more 

colorful, Heather covered the jars’ lids with fun, nature-themed fabric secured with twine. 
3. The cupcakes Though a pro baker made the buttercream-frosted chocolate cupcakes, they had a more homemade feel than a multitiered cake would have. The treats, which were topped with raspberries, sat on cute vintage hobnail milk glass 

cake stands, and strawberries filled out the trays. 
4. The recepTion décor Vintage cloth napkins added touches of soft color at each place setting. The designs, which included flowers, butterflies and leaves, suited the natural surroundings. 

5. The recepTion There may have been a raging tropical storm outside, but inside the reception tent, everything was bright and cheery. Pink and white lantern globes gave off just enough light, and rows of dahlias and burlap table runners also 
helped warm up the mostly white space.                                                        —Meredith Bodgas

ingredients site Buttermilk Falls Inn & Spa,  Milton photography Julia Newman Photography, Brooklyn stationery (printing only) Dutch Door Press, San Francisco, CA; calligraphy: Betsy Dunlap, Tucson, AZ Flowers Stems, Red Hook cupcakes Caked Cakes, Brooklyn

M ost people don’t find true love on a street corner, but Heather Palmeri (32 and a textile designer) and Andrew 
Kueneman (31 and a graphic designer) did. The two bonded in 
San Francisco one New Year’s Eve, but it was six more years 
(and a cross-country move) before Andrew wound up popping 
the question. Then the creative couple jumped into wedding-
planning mode and spent the next year-and-a-half designing 
nearly all of the wedding elements themselves. The DIY details 
gave their nuptials a cozy and personal feel.

homespun & natural heather & andrew  I  september 6  I  milton, ny

1

2

4

5

3

1
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the best content.  
            the best brides.

From ultimate planning 
guides and stunning gowns 
to the latest in bridal beauty 
and the most romantic 
honeymoon hot spots, 
The Knot gives real brides 
the “best of the best” on 
everything weddings.

weddings magazine

editorial
calendar



The Knot, TheKnot.com and WeddingChannel.com are part of XO Group Inc.

> contact us! Call your account representative or email nationalsales@theknot.com.

rates & dates

weddings magazine

# of full pages  Frequency discount Cost per page (gross)

1 0% $26,979

3 3% $26,200

6 6% $25,422

9 9% $24,644

12 12% $23,730

Fractional rates1

1 3 $12,193

1 Must run across from a P4CB. Limited number of placements.

DisplAy pAge rAtes

Unit  Premium  Cost per unit (gross)

Cover 2 20% $32,427

Cover 3 15% $31,129

COvER 4 25% $32,724

Inserts, special units and advertorials are available.

preMiuM pOsitiOns

2010–2011 DAtes

issue space close materials close on-sale date

Spring 2012 November 14, 2011 November 21, 2011 January 23, 2012

Summer 2012 February 13, 2012 February 20, 2012 April 23, 2012

Fall 2012 May 14, 2012 May 21, 2012 July 23, 2012

Winter 2012 August 13, 2012 August 20, 2012 October 22, 2012

rates & dates
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weddings magazine

AD PREPARATION SPECS
• Macintosh-formatted CD-ROM or DVD
• Adobe InDesign CS5 (or lower) or PDFx1a files
• Scans 300 dpi (minimum) 
• Interior pages, c2, c3 and c4 printed at 175 line screen

please note  
All submissions must be accompanied by a contract proof for color proofing purposes.

SubmIT All 
mATERIAlS TO

COntACt 
Stacy Kuker, 
Account Executive

ship tO 
11106 Mockingbird Dr.  
Omaha, NE 68137

PhONE 
(800) 843-4983 x127

EmAIl   
skuker@theknot.com

FTP INSTRuCTIONS 

PC  
ftp://stacy:stacy 
@flowergirl.theknot.com

mAC 
hOST: flowergirl.theknot.com  
uSER ID: stacy 
PASSwORD: stacy

Compressed files only, no  
folders. Please name file with 
advertiser's name.

(centered)

(align toward gutter)

(centered per page ) (centered per page )

*

* required if adjacent page is companion, full-page bleed ad

ad specifications

national ad specifications

 blEED blEED  
AD SIZE wIDTh X DEPTh lIVE AREA  NON-blEED TRIm

single page  8 3/8" x 10 ¾ "  7 1/8 " x 10" 6 7/8 " x 9 3/8" 8 1/8 " x 10 ½ " 

spread 16 ½" x 10 ¾ "   7 1/8 " x 10" 6 7/8 " x 9 3/8 "  16 ¼"  x 10 ½ " 

1/2 page   6 7/8 " x 4 ¾"  

1/3 page 3"  x 10 ¾ "  2 5/8 " x 10" 2 1/2 " x 9 3/4 " 2 7/8 " x 10 ½ " 

covers  same as single-page dimensions 
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  make the  
   connection

The Knot Wedding Network offers 
multiple opportunities for savvy 
brands to reach young women during 
the key spending events in their lives:

• High-impact branding units

• Editorial and custom sponsorships

• Community engagement programs

• Video

• Direct emails and e-newsletters 

• Sweepstakes, contests and games

• Mobile and tablet applications

online media
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CUSTOM EDITORIAL CONTENT: SPECIAL SECTION wITH PERFORATED “gET THE LOOK” CARDS

CONTENT INTEgRATION, AD UNITS, AND SPONSORED VIDEO IPHONE APP SPONSORSHIP
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the buzz

in the press

Carley and the  
entire executive team 
were recently seen 

ringing the bell at the 
NYSE to introduce the 
new corporate name:  

XO Group Inc.  

Reaching 180+ million viewers 
Carley Roney and The Knot editorial team are the most sought-
after wedding experts in America.

• In 2011, Carley and her team reached over 180 million viewers        
 through appearances on Today, Good Morning America,  
 The Early Show, Entertainment Tonight and ABC Nightline. 

• In addition, the brand was seen in over  
 1,000 magazine and newspaper placements.

Talk of the media town 
Newsweek “Other ‘wed’ sites aspire to be The Knot.”

�Vogue “The chicest wed site in cyberspace.”

�Businessweek “Don't get hitched without The Knot.”

The Wall Street Journal “It’s nearly impossible to get engaged without 
quickly growing addicted to TheKnot.com.”

Top Partnerships 
For the past 10 years, TheKnot.com has been the go-to wedding 
expert for Today show’s “Today Throws a Wedding” series.

Men’s Health has partnered up with TheKnot.com to throw an 
annual he said/she said joint proposal survey for proposal season.
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Reaching 52 million viewers 
With an eye on the best products for gifts to give (and receive), 
WeddingChannel.com editors appear on top entertainment and 
news shows, including The Early Show, Access Hollywood Live, 
Forbes.com, Fox & Friends, Dr. Phil and more. 

Talk of the media town 
The Wall Street Journal “Rating: Platinum. Easy to use and rich in 
information and useful tools for helping you plan your wedding.”

�Businessweek “WeddingChannel’s online bridal registry is the best thing 
since the invention of the five-tiered buttercream cake.”

�Entertainment Tonight “Finding the perfect gift for a celebrity bride and 
groom can be a challenge. That’s where WeddingChannel.com comes in.”

Multimedia Daily “WeddingChannel takes the cake.”

Top Partnerships 
WeddingChannel.com got hitched to US Weekly magazine to plan 
and promote the celebrity-inspired “Dream Wedding Contest.”

WeddingChannel.com partnered with The Price is Right for its  
first-ever wedding-themed show.

WeddingChannel.com & US Weekly got hitched 
and planned and promoted a celebrity-inspired 
"Dream Wedding Contest." 

US Weekly

IN THE PRESS

UsMagazine.com

the buzz

Reuters.com

The Price is Right




